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Global Social Network for Scuba Divers
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DiveBuddy.com Features: search for scuba divers, dive centers,
Instructors and resorts...build a custom profile...post comments and

send messageseéeéorganize dive trips, ey

blogs...participate in the community forum...share scuba photos and

videos...conduct surveys...start or join a dive club...research dive

sites...chat Ilive with online member:
..and much more!
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Member Demographics:
Male / Female: 78% / 22%
Average Age: 32

25 - 55 Years Old: 70%

Income Over $100,000: 48%
Married: 24%

Children Living at Home: 13%
Education: 88% attended college

M Direct Traffic
205,203.00 (48.85%)

M Referring Sites
120,%10.00 (28.78%)

M Search Engines
93,5685.00 (22.27%)
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Source: Google™ Analytics

Geographic Location:
1 United States: 86%

1 Canada: 4%

1 United Kingdom: 2%

Member Type:

1 Dive Centers/Instructors: 12%

1 Scuba Divers: 77%

1 Other (Resorts, Charters, Manufactures): 11%

Gear Purchases:
1 Over $1000 per year: 30%
1 Between $500 and $1000 per year: 27%

Other Data:
1 Over 100 logged dives: 39%
¢ Has scuba insurance: 76%

Summary: Mostly upper middle class, young, un -married men
within the U.S., with no children living at home, high spending habits
and an active diving record. A great audience for your business.
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Online Advertising Rates:
1 Leaderboard (728x90) - $15 CPM Leaderboard Box
¢ Box (180x150) - $8 CPM

1 Standard (468x60) - $6 CPM

1 Text Ads (max 150 characters):
1 500 clicks - $100 (.20 CPC)
1 1000 clicks - $150 (.15 CPC)

Custom Targeting:

Target visitors based on their geographical
location or time of day. Great for dive
shops that serve a particular market.

1 10% premium on CPM or CPC.

Ad Specifications:

30kb max file size.

JPG, GIF and Flash is supported.
Animation and loops are allowed.

3rd party ad serving is allowed.
Pop-ups are not allowed.

Limited sound is allowed with approval.
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Viewer restrictions can be modified.
For example...per unique viewer, you may choose to have your banner ad
displayed 20 times per day and 200 times overall.

Note: Ads may take up to 5 business days to be displayed on our website. Ads may
be changed only once per month. Special pricing is available for long term contracts
or large pre-paid orders.
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Comments From Real Members:
Showing only 8 of the 10006s of positive

"DiveBuddy.com has been a direct source for communication and making new friends and customers. N Depth Scuba
has a active link on the website and we promote DiveBuddy.com at our meet up events, clean up events, classes and
in the store. DiveBuddy is a business partner that helps direct business to our store, introduce new members to dive
buddies and dive locations and is an advocate of safe diving practices. Greg, you have done a great job with Dive-
Buddy.com and your site has directed a fair amount of business to N Depth Scuba here in Chandler, Arizona. Thank
you!" - NDepthScuba

i | have made a | ot of great friends thanks to this site.
travelled in the past year. | continue to learn more each day thanks to the Blogs and Forums. | am entertained by the
photos and videos. This site has done a lot to promote the sport as well uniting dive buddies that may not have met

any ot he-rGypsydiyer ! 0

AnHI . I just thought everyone would |like to know how DiveeE
daughter and | went to Cape Cod planning to dive Friday night, Saturday and Sunday, however my daughter pulled

something in her neck leaving her unable to dive. On Saturday | did a search on DiveBuddy.com in the Yarmouth area

and found a diver to dive with. We were able to get together and dive on Sunday. So | thought | would say...Thanks

for a gr-8ay site. o

Al | ove the site. It is so nice to finally have a site to
certification or what agency you trained under, DiveBuddy.com welcomes you! As a dive shop owner, | can post dive

trips, classes and blog on the latest and greatest. Thanks DiveBuddy.com for thinking outside the box. You get every-

one w-eKickadyScuba

"Where else can you find a local dive buddy, a Caribbean dive trip partner, a charter operator with open slots, a local
dive shop on a road trip, advice on gear, dive site details around the world, and up-to-date information about people
who |l ove diving? CanéScoubel i eve itods still free."

"Since joining DB, inquires about diveoldprovidence.com have increased along with webpage hits. Almost half my
bookings have come from divebuddy.com members. One member booked a trip with me, found another member to
join him, doubling my business, this is DiveBuddy.com at its best. Ciao" - tadeotadeo

"I have met some great people here and can say | have many more new friends because of DiveBuddy. This site is not
just a place to talk about the diving world, but where you can talk to divers about the world. It's a great site and | have
learned more about diving and more about people!" - malibu

"DiveBuddy.com has been a great site to use, learn from, and enjoy. It has given me the chance to learn about diving
in other locations and to help find new dive buddies for right here in my own backyard. | also enjoy how it has become
a large family with opinions and smiles all being shared." - jreitz1

When you are ready to discuss promoting your business on
DiveBuddy.com, please call Greg Davis at 212 -380 -6898.
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